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GET NOTICEd

More than one million scientifi c 
articles are published each year, and 
that number is rising. So it’s increasingly 
important for you to fi nd ways to 
make your article stand out.

While there is much that publishers 
and editors can do to help, as the 
paper’s author you are oft en best 
placed to explain why your fi ndings 
are so important or novel.

This brochure shows you what 
Elsevier does and what you can do 
yourself to ensure that your article 
gets the attention it deserves.
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PREPARING YOUR ARTICLE

SEO 
Optimizing your article for search engines – Search Engine Optimization 
(SEO) – helps to ensure it appears higher in the results returned by 
search engines such as Google and Google Scholar, Elsevier’s Scirus, 
IEEE Xplore, Pubmed, and SciPlore.org. This helps you attract more 
readers, gain higher visibility in the academic community and potentially 
increase citations. 

Below are a few SEO guidelines: 

•	 Use	keywords,	especially	in	the	title	and	abstract.	
•	 	Add	captions	with	keywords	to	all	photographs,	images,	 

graphs and tables.
•	 	Add	titles	or	subheadings	(with	keywords)	to	the	different	sections	 

of your article.
For more detailed information on how to use SEO, see our guideline: 
elsevier.com/earlycareer/guides  

GIvE YOUR RESEARCh ThE ImPACT IT dESERvES
Thanks to advances in technology, there are many ways to move beyond 
publishing a flat PDF article and achieve greater impact. You can take 
advantage of the technologies available on ScienceDirect – Elsevier’s 
full-text article database – to enhance your article’s value for readers.

We’ve worked with hundreds of researchers to develop more than  
30 subject-specific article features that enable you to present your work 
in a more powerful form, and make your article stand out from the 
crowd.	These	include	AudioSlides.
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AUdIOSLIdES
Elsevier	offers	you	the	option	of	creating	AudioSlides;	free,	webcast-style	
presentations. These appear alongside your article once it is published 
on Elsevier’s ScienceDirect platform, home to one-quarter of the world’s 
STM journal and book content. 

Using	AudioSlides	means	you	can	present	your	research	in	your	own	
words to help readers quickly understand your paper’s subject matter 
and	appreciate	its	relevance.	You	can	also	share	your	AudioSlides	presen-
tation with colleagues, (influential) bloggers and on social media. 

To find out more about this and other content innovation features, visit: 
elsevier.com/about/content-innovation

‘Audioslides	were	a	great	tool	for	me	as	I	could	send	it	
out to people that might be interested in covering the 
story. It was a great way to get the message across to 
busy professionals and the general public in 5 minutes 
with	pretty	pictures	to	make	it	accessible.	Also,	it	is	free	
so anyone can use it and the resulting presentations 
are open access, so people who do not subscribe to the 
journal and are not a member of a university can access 
them from anywhere in the world. I think it is a fantastic 
vehicle to get the research out there.’ 

ThANh-LAN GLUCkmAN 
PhD	student,	Department	of	Zoology,	University	of	Cambridge,	UK
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PUBLIShING YOUR ARTICLE

YOUR ARTICLE ON SCIENCEdIRECT
Elsevier will publish your article on ScienceDirect, a leading full-text 
platform	off	ering	articles	from	more	than	2,500	journals.	By	optimizing	
the platform and indexing all content, Elsevier also works to ensure that 
your article is easily found by search engines, such as Google.

To increase your article’s visibility, Elsevier also includes it in abstracting 
and indexing databases such as Scopus and Web of Science. 

Your article will be accessible immediately aft er acceptance, and have 
a unique DOI (Digital Object Identifi er). Elsevier also participates in 
the multi-publisher initiative CrossRef¹, which enables articles that cite 
you to link directly to your paper. The CrossMark² logo in online PDF 
or HTML documents helps readers navigate to the latest version of 
your article.

TABLE Of CONTENTS ALERT
When your article is published, a link is sent to everyone who has 
subscribed to the journal’s free Table of Contents email alert. 

EdITORS’ ChOICE 
Your article may be selected for Editors’ Choice: the top fi ve articles the 
editor has chosen to highlight from those published in their journal over 
the past 12 months. Editors write a recommendation illustrating why 
they have chosen these articles and the papers are freely accessible to all 
readers for up to one year. 

RESEARCh hIGhLIGhTS APP
Research Highlights is a free Elsevier app for smartphones and tablets 
that highlights your article to users on the basis of search terms. Readers 
can preview your article abstract in-app, then send the full text link to 
their inbox. See more at: researchhighlights.elsevier.com

2
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PROmOTING YOUR ARTICLE

PRESENTING AT CONfERENCES
Presenting and networking personalizes your work, giving it a face and 
a voice, and it can create new opportunities for collaboration. Make sure 
you connect with other delegates on Facebook and LinkedIn, and direct 
them to your website or blog.

POSTERS ANd fLYERS
If you create a poster for a conference, perhaps accompanied by fl yers, 
you can also post them on your website, and provide links on your blog, 
social media profi les, online CV, or institutional page.

mEdIA RELATIONS
Research statement
If you would like journalists, media outlets and the public to pick up on 
your published paper, it can help to have a brief statement prepared 
which explains the signifi cance of your research and its key outcomes 
in simple language. This statement can be used as a basis for 
press releases, sharing on social media or other channels available to 
the public. 

make use of your institution’s communications channels
If you’re affi  liated with a particular institution, chances are that it sends 
out press releases to local media, and publishes one or more internal 
newsletters. Increasingly, institutions also have their own press offi  ce 
and	Pr/media	staff	.	Get	in	touch	with	them	to	see	what	they	can	do	to	
help you promote your published paper. 

3
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media outreach by Elsevier
Elsevier promotes selected research papers to the global scientific media.

The channels available for this are: press releases, the Elsevier Research 
Selection (bi-weekly email sent out to more than 1600 subscribing 
journalists) and Elsevier Connect (Elsevier’s online platform with daily 
stories by science, technology and health professionals). 

If you think your article is interesting for a wider audience and/or  
would like more information about any of the above, contact us at 
researchcomm@elsevier.com to explore the possibilities. 

GET	STArTED

Write a research statement

Share your research statement with relations and (influential bloggers)

Make use of your institution’s communication channels

 Contact Elsevier if you think your article is interesting for  
a wider audience

ShARE YOUR ARTICLE 
Share Link: 50 days’ free access
When your article is published on ScienceDirect, we send you a  
‘Share Link’: a customized short link that you can share with colleagues 
and peers. Via this link, they can access your article free of charge for  
50 days from the date of publication. 
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You can promote this link via your social media channels, include it on 
your (institution’s) webpage, and send it to (influential) bloggers.

The more links there are to your article from a range of websites, the 
more readers you’ll attract – and the higher it will appear on search 
engine results. 

Institutional repositories
Many higher educational institutions have institutional repositories 
where theses, dissertations, reports and other publications by academics 
connected with the institution are archived digitally. Repositories pave 
the	way	for	the	wider	distribution	of	your	work;	you	can	always	post	 
the pre-published version of your article or an open access article.  
For self-archiving a full-text subscription article, specific policies apply – 
you can read more at elsevier.com/sharing-articles. 

Subject-oriented repositories
There are numerous subject-oriented repositories, which archive  
publications	within	a	particular	discipline.	Elsevier	offers	many	 
open access options for posting your article on a subject-oriented  
repository;	if	it’s	a	subscription	article,	specific	rules	apply.	 
Please see elsevier.com/sharing-articles.

BE dISCOvEREd ONLINE
We strongly advise you to make sure that your CV is available online, 
with your contact details and links to your publications. You can do this 
on a personal website or with a LinkedIn profile.
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LINkEdIN

This networking site is used professionally by 65 percent of the researchers 
we surveyed. Create a profile and post your latest accomplishments. 

You can enhance your profile by adding research findings, articles, 
images, videos, SlideShare presentations and audio recordings (for 
example,	your	AudioSlides	presentation).	You	can	also	join	relevant	
groups and connect with other researchers in your discipline.

GET	STArTED

Create a profile on linkedin.com

Add	a	picture	and	your	CV

Reposition the publication section to a more prominent position at the 
top of your profile

Include any relevant honors and awards

Enhance	your	profile	with	images,	AudioSlides	and	video
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PERSONAL wEBSITE

Whereas LinkedIn is good for connecting and summarizing your 
research, your own website gives people a better sense of who you 
are. Create a personal professional website highlighting your research 
findings, achievements, publications and ambitions. Post videos or 
images to create a buzz around posters or conference presentations. 
Always	include	links	to	your	articles,	and	link	to	your	website	in	your	
email signature, and on all of your online and social media profiles, to 
get maximum exposure. You can also add links to your academic social 
networks, Facebook, LinkedIn, Twitter and other accounts.

GET	STArTED

Pick a url at which to register your website. Try your name or a  
combination of initials and last name. You can check availability of urls 
and register them on sites such as GoDaddy, or DomainRegistry.com.

Once	you’ve	registered	a	url,	you	can	start	creating	your	website.	Use	a	
platform such as WordPress, Weebly, Yola or Jigsy.

Not	all	websites	offer	hosting,	but	WordPress,	Weebly	and	Yola	are	
among	those	that	do.	If	a	platform	doesn’t	offer	hosting,	you	can	find	a	
commercial provider which does. 

Use	keywords	in	the	text	and	metadata	to	increase	the	number	of	visitors	
who find your page through search engine searches.

For more information see elsevier.com/earlycareer/guides
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BLOG

Blogs	are	proven	to	be	effective	in	promoting	your	research	and	having	
an impact. You can promote in-depth conversation via your blog, and 
build credibility by sharing information and responding to feedback from 
other researchers. Blogs require a regular time commitment. You may 
consider your blog a good exercise in learning how to communicate 
science to the public.

Once you’ve started your blog, write regular updates to showcase your 
research undertakings and other topics of interest. Make sure you 
provide links to your journal articles and publications. Readers can follow 
and subscribe to your posts, leave comments, and start conversations.

GET	STArTED

Register with one of the several blogging websites and start designing 
your website. Invite friends and colleagues from your network to follow 
your blog. Comment on others’ blogs to increase traffic to yours. Some 
of	the	most	popular	sites	offering	simple-to-use	blogging	are	Blogger, 
WordPress, TypePad and MovableType.
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ORCId Id 

ORCID is a unique researcher identifier linking your name, research 
activities and articles. If you don’t already have one, you can register for 
an ORCID and add details of the article to your new profile.

SCOPUS PROfILE

Elsevier’s Scopus is the world’s largest abstract and citation database of 
peer-reviewed literature and it features smart tools to track, analyze and 
visualize research. When you’ve published an article in any peer-reviewed 
journal,	you	automatically	have	a	Scopus	profile.	Keep	it	up-to-date	so	
others can find your articles.

SOCIAL ANd dIGITAL mEdIA
Every day, scholarly articles receive 12,000 new mentions across social 
media, news and blogs: that’s one mention every seven seconds! It’s a 
powerful medium for reaching your potential readers.

You don’t have to be on all social media – it can be best to find one or 
two channels that suit you and your purposes.

S
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fACEBOOk

Facebook is a popular social media tool, but you can also leverage it for 
professional purposes. You can share photos, status updates and links 
regarding your research with your Facebook friends. Recent research³ 
shows that the richness of the content that you share on Facebook raises 
the impact of the post, i.e. posting images and videos during business 
hours has a positive impact on Facebook likes and comments. 

You can also join groups catering for your field of expertise, connect with 
like-minded research professionals and use Facebook as a collaborative 
space to share with fellow researchers.

GET	STArTED

Make a profile on facebook.com

If you want to keep your regular profile for only social purposes,  
create a ‘fan’ page for your professional endeavors 

Invite fellow researchers to be a friend

Discuss ideas and carry out debates

Link to your articles 

Share	images,	videos	and	audio	recordings,	e.g.	AudioSlides

Record reflections on research you have read or events you have attended

Ask	for	early	feedback	on	research	ideas

Recruit participants for research

Join groups related to your research field 
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TwITTER

Twitter gives you a chance to share quick thoughts using no more  
than 140 characters. Today, one third of all scholars are active on Twitter. 
It’s a great way to share your current research, publications and links to 
new blog posts. 

GET	STArTED

Make a profile on twitter.com

Follow other researchers and thereby increase your own following

Post regular content, e.g. links to hot papers, events and conferences 

Respond promptly to direct messages and comments 

Retweet. By promoting other members of your community you are 
raising your own profile at the same time

Use	images.	A	picture	is	twice	as	likely	to	be	retweeted	as	text

BOOkmARk SITE
 
On the popular bookmarking site Reddit, people share interesting 
articles in sections dedicated to a wide range of topics, including specific 
scientific fields. This is a way to communicate with a wider audience on 
your research topic.
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GOOGLE+ 

Google+ makes it easier for you to be discovered online, and it’s  
integrated with other Google services such as Gmail and YouTube. 

GET	STArTED

Start an account or upgrade your current one if you have a Gmail or 
YouTube account 

Introduce yourself and add a picture

Connect with fellow researchers

Share	links	to	your	articles,	AudioSlides	and	conferences

Use	Google	Hangouts	to	hold	online	video	meetings	where	you	can	
share and view documents

wIkIPEdIA
 
Wikipedia is the well-known, free, online encyclopedia where registered 
users can create and edit entries. Not everyone can have a Wikipedia 
page;	once	you’ve	published	several	books	and	articles,	and	have	gained	
a solid reputation in your field, you have a better chance of successfully 
obtaining one. The page will highlight your background, profile,  
accomplishments, links to publications and any other relevant  
information. Being cited by many other sources also increases your 
chances of being able to create a Wikipedia page. Wikipedia has  
many guidelines for writing a Wikipedia entry, so check its website for 
more details.
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ACAdEmIC SOCIAL NETwORkS
There are several online academic social networks for multifunctional 
uses, ranging from academic networking and online reference  
management to facilitating opportunities to virtually collaborate with 
other like-minded researchers. To get started on these sites, simply 
create an account and start exploring. The most reputable sites include 
Mendeley,	researchGate,	Academia	and	CiteULike.	

mENdELEY
Mendeley is a powerful reference manager and online social network 
with more than 2.6 million users. You can collaborate with colleagues on 
documents, share reading and reference lists, and stay close to research 
in your field. Mendeley can help you uncover interdisciplinary and 
cross-institutional connections to power your research. 
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mONITOR YOUR ARTICLE

Aft	er	promoting	your	article,	you’ll	want	to	know	how	it’s	been	received.	
Elsevier helps you monitor your success in a variety of ways.

CITEALERT
Citations	are	a	well-established	measure	of	research	impact;	a	citation	
can	mean	recognition	or	validation	of	your	research	by	others.	CiteAlert	
is a weekly service that automatically notifi es you by email when your 
work is referenced by an article in an Elsevier-published journal.

USAGE ALERT
Citations can take years to build up, so a more immediate way to track 
the reach of a paper is to consider how the article is being downloaded 
by	users.	ScienceDirect	Usage	Alerts	do	this	by	sending	the	authors	of	
articles published in our participating journals a quarterly email, which 
links to a dashboard of ScienceDirect usage data for the fi rst year of the 
article’s publication.

ALTmETRICS
Who’s	talking	about	papers	online	and	what’s	being	said?	Altmetric.com	
is an analytical tool which allows you to track and analyze online activity 
around your article. 

Altmetric.com	watches	social	media	sites	(e.g.	Twitter,	Facebook,	
Google+), science blogs, many mainstream media outlets (including
the NY Times, The Guardian, non-English language publications like 
Die Zeit and Le Monde and special interest publications like Scientifi c 
American, and New Scientist) and reference managers for mentions of 
academic papers. 

4
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Elsevier	is	partnering	with	Altmetric.com:	Altmetric.com	has	been	
integrated into Scopus as a powerful 3rd party web application that runs 
within the sidebar of Scopus abstract pages. On ScienceDirect, various 
journals	also	show	the	Altmetric.com	application,	and	a	top	10	of	the	
most	popular	articles	according	to	Altmetric.com	is	displayed	on	the	
journal homepages of many journals.

¹  CrossRef is the citation-linking backbone for online publications. It enables researchers 
to navigate electronic journals, across publishers, based on open-standards technology 
(the Digital Object Identifier, or DOI, system). See more at: crossref.org

²  CrossMark is a multi-publisher initiative from the CrossRef organisation to provide a 
standard way for readers to locate the authoritative version of a document. Readers 
learn the current status of a document by clicking on the CrossMark logos in online PDF 
or HTML documents. If the one they have opened is not the most up-to-date, the logo 
will help them to navigate to the most recent version available. For more information 
see crossref.org/crossmark.

³  Sabate, Ferran, 2014. “Factors Influencing popularity of branded content in Facebook 
fan pages”. European Management Journal. DOI: 10.1016/j.emj.2014.05.001
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CONCLUSION

Getting noticed today means using 
the abundant online and social media 
tools available to better promote your 
research findings and publications to 
a	wider	audience	of	researchers.	As	a	
result, not only will your research become 
more visible, but you’ll also attract more 
readers, potentially increase citations, 
build a stronger reputation and expand 
your	professional	network.	The	efforts	
you make online today will make you 
stronger offline tomorrow – so get 
involved, and get noticed! 

ELS 14-020 Brochure 'Get Noticed'-drukwerk v5.indd   23 28-08-14   10:54



Useful Links
Authors’	Home
elsevier.com/authors

Journal Finder
journalfi nder.elsevier.com

Early Career Researchers home
elsevier.com/earlycareer

Ethics in Research & Publication
ethics.elsevier.com

ElsevierConnect
elsevier.com/elsevierconnect

Elsevier Newsroom
elsevier.com/about/elsevier-newsroom

Sharing your article
elsevier.com/sharing-articles

Publishing Connect Training Webcasts
elsevier.com/trainingwebcasts
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